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Though the 2002 ForeSee Results/University of Michigan Customer Index awarded Google with a score of 80 out of 100, Nielsen//NetRatings determined in July the search engine claimed only about 14% of total unique search traffic.

The Q2 2002 E-Business American Customer Satisfaction Index (ACSI) from ForeSee Results and the University of Michigan notes that search engines and news websites are in customers' favor in 2002 -- ABCNews.com received a score of 74 in Q2 and Google gained the highest rating of any search engine with a whopping 80 points. 

The ACSI is based on actual self-reported satisfaction, as well as projections on consumer behavior. The ACSI measures over 200 US companies and government agencies in 3 industries. Among portals, customers' satisfaction with MSN grew by 5 points to 72 out of 100 in 2002. Likewise Yahoo!'s score rose by 3 points to 76 whereas America Online's score inched up by a mere point to a score of only 59.


Another recent study from OneStat.com, finds that Google is the most popular search engine. Among users visiting websites that are connected to OneStat's system, 53.2% got to the site from Google. This percentage represents a rise of 2.1% in users over June and July 2002 and compares to Yahoo! with just 20.4% of global users.
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Nielsen//NetRatings findings from July 2002 are not as favorable for Google. Nielsen determined that during the week ending 21 July, Google claimed only about 14% of the active, at-home internet audience whereas Yahoo! claimed over 44%.
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As always, it is important to note the difference in methodologies used by each company. While OneStat measured a global audience, Nielsen and the ACSI measured US consumers, and Nielsen was measuring unique, at-home site visitors.

