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Is Direct Navigation 
More Popular than Online Searches?
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According to WebSideStory, over 64% of internet users worldwide arrived at their desired site this month with direct navigation, compared to 35.6% who used online search functions. What does this mean for online branding? 
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WebSideStory.com reports that as of February 2003, 64.4% of internet users worldwide arrived at websites by direct navigation, compared to 35.6% who used search functions. The company explains that direct navigation is defined as typing a URL directly into the browser or referring to an already-bookmarked URL. It is interesting to note that the latest findings compare to February 2001 when just over 48% of net users ended up at websites from direct navigation, while 52% relied on search engines or web links. 

WebSideStory attributes the rise in direct navigation online to online branding, which is likely good news for marketers considering 75% told DoubleClick in June 2002 that their main online advertising objective was to build brand awareness. As for the methods US ad execs will use to plan and measure online advertising, the Myers Report found in October 2002 that most respondents will use click-through rates and website traffic, with 94.2% and 90.1% of respondents, respectively, citing these techniques. 
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[image: image4.png]Methods US Advertising Executives Expect to Use for
Planning or Measuring Online Advertising, October
2002 (as a % who plan to use In the next 12 months)
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